VISUAL SOLUTIONS

FOR FINANCIAL
SERVICES

FINANCIAL SERVICES PRESENT
LAYERS OF COMPLEXITY...

Financial Services has it hard in the explanation and engagement
game on a number of levels. First, the professions themselves -
investing, trading, clearing, banking, insurance claim processing -
have nuanced goals and processes.

Secondly, there are the regulatory bodies and compliance proce-
dures that need to be taken into account, as well as profit goals.

And then a lot of the processes are running on some of the most
complex systems. And the range of solutions to enable these pro-
fessions can be quite complex — real-time trading, surveillance,
ethical hacking, data privacy management... and the list goes on.

And finally, there are the nuanced relationships between the front,
middle, and back office that need to be integrated into your audience
map. Whether you are introducing a new system to the financial
services marketplace or you are trying to get your employees on a
new initiative, visual solutions can help get your audience onboard.
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@ CASE STUDY: CIAB SHOWCASING THEIR MEMBERSHIP IN NUMBERS

5 VISUAL SOLUTIONS
FOR FINANCIAL SERVICES

Typically when any innovation in the financial services space is
being considered — on the supplier or client side — there needs to be
a level of understanding of how the solution works, as well as the
value that will be delivered to each stakeholder.

Visual solutions can get you there.

MAKING THE FINANCIAL PROCESS A pictogram that shows how each stakeholder fe

uses the offering and receives value can
INTUITIVE quickly get your audience onboard. e_,

MAKING THE FINANCIAL DATA By connecting your live database to dynamic
data visualization, your users will know how to % -

ACTIONABLE drive results. | ()

PACKAGING THE CONCEPT TO GET If you are innovating on a new approach,
BUY IN ideation storyboards can get your team, man- 4 ..........

agement and clients on the same vision. A

‘e,
.
.
.
.
.
G

INCREASING CLIENT If you are innovating on a new approach,

ideation storyboards can get your team,
SATISFACTION Imanalgementyand clients on tﬁeusame vision.

INCREASING THE Financial reporting can be dry and your solution 6

steps can appear mundane...but a clever
WUW FACTOR visualization of both can make your point.

(1) CASE STUDY: IPC SHOWCASING A NEW TRADING PLATFORM

S YOUR ORGANIZATION READY TO
MAKE THE COMPLEX MORE INTUITIVE
THROUGH VISUAL SOLUTIONS?
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visual solutions company that provides business-driven visual solu-

tion to enable understanding and engagement. Mr. Gamble has D Concebts
spent over 20 years on the client side, including IBM, Bear Stearns, P
Exxon and a host of innovative start-ups trying to engage the mar-
ketplace, its employees and management, as well as stakeholders.
He formed Frame Concepts to provide visual-centric solutions for
every business function and application.
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Big banks have strayed so far from traditional banking Credit unions are owned and operated by the members who use ° pankine
Banking at Big Banks vs. Credit Unions they are no longer recognizable as banks. This means When you deposit them. These not-for-profit financial cooperatives keep money
that making loans to regular customers and businesses is not your hard earned flowing internally, using members’ deposits to make loans to
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Less than 7 percent —— \ Expenses for things

of the biggest US bank’s ..which means some
overall assets come % money lea and
from traditional banking. doesn’t come back.

Facebook: facebook.com/logixsmarterbanking | Twitter: twitter.com/logixbanking | Contact: Brad Blue bblue@logixbanking.com | Website: logixbanking.com/about-us | YouTube: youtube.com/logixbankingcontact
SOURCES: DataTrac Corp. and the National Association of Federal Credit Unions, CNN.com, Credit Union National Association, MarketWatch, MSNBC
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@ CASE STUDY: CREDIT UNIONS DRIVING DISTINCTION FROM BANKS

REQUEST A DEMO TODAY! frameconcepts.com/

request-a-demo

D FrameConcepbs


http://frameconcepts.com/request-a-demo
http://frameconcepts.com
http://frameconcepts.com
http://twitter.com/FrameConcepts
https://www.facebook.com/pages/Frame-Concepts/228879047145017
http://www.linkedin.com/company/2285572
http://pinterest.com/frameconcepts
http://plus.google.com/+Frameconcepts

