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BACK

Introducing Unigy, a 

revolutionary unified trading 

communications platform, 

built from the ground up to 

transform the trading 

workflow and empower users 

across the enterprise. Now 

everyone—from front, middle, 

to back office—can access

advanced communication 

capabilities and integrated 

applications all in a single,

open system.

To learn more, click the 

buttons at the top.
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Feed that Piggy!Collect interest at next turn.Average rates of CD’s:

6mo

bank
credit

union

1yr 0.38
0.55

0.24
0.37

$
You need a car loan!

Pay interest on next 36 turns.

!
Average rates of auto loans:

36mo

banks

credit 

unions

48mo

2.98

3.064.74

4.81

Now you see it!

Now you don’t!

You choose:

Join a credit union to see your Dollar working

for you, other members and your community.

Or fund big bank investors’ risky speculation.

Gains cover operating costs & grow the credit union.

All surplus returns in the form of better rates & service.

Deposits fund loans & 

operating expenses

Banks are more 

focused on

financial 

speculation...

Profits are also 

siphoned off in a few 

different ways:

Board of 

Directors 

compensation
Shareholder

dividends

Expenses for things 

like lobbying, national 

advertising, investment 

risk assessment, etc.

Money is 

returned

with higher 

interest.

$20,800,000

$19,400,000

$17,600,000

$16,300,000
$16,100,000

1. JP Morgan Chase

2. Bank of NY Mellon

3. Wells Fargo

4. American Express
5. US Bancorp 

HIGHEST CEO SALARIES:

Follow the Dollar!
Banking at Big Banks vs. Credit Unions

Credit unions are owned and operated by the members who use 

them. These not-for-profit financial cooperatives keep money 

flowing internally, using members’ deposits to make loans to 

other members and thereby supporting economic growth in 

their communities. Earnings are returned to members through 

lower loan rates, higher dividends and convenient services.

BIG BANKS CREDIT UNIONS

CREDIT UNION

BIG BANK

Big banks have strayed so far from traditional banking

they are no longer recognizable as banks. This means

that making loans to regular customers and businesses is not 

their top priority. Instead, they pursue profits in speculative, 

complex derivative investments that are subject to

above average risk.

When you deposit

your hard earned 

dollar, what is it

used for?

...which means some 

money leaves and 

doesn’t come back.

Less than 7 percent
of the biggest US bank’s 

overall assets come

from traditional banking.
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Facebook:  facebook.com/logixsmarterbanking   |   Twitter: twitter.com/logixbanking   |   Contact: Brad Blue bblue@logixbanking.com   |    Website: logixbanking.com/about-us   |   YouTube: youtube.com/logixbankingcontact

SOURCES: DataTrac Corp. and the National Association of Federal Credit Unions, CNN.com, Credit Union National Association, MarketWatch, MSNBC

5 VISUAL SOLUTIONS
FOR FINANCIAL
SERVICES

FINANCIAL SERVICES PRESENT
LAYERS OF COMPLEXITY...

Financial Services has it hard in the explanation and engagement 
game on a number of levels.  First, the professions themselves – 
investing, trading, clearing, banking, insurance claim processing – 
have nuanced goals and processes.

Secondly, there are the regulatory bodies and compliance proce-
dures that need to be taken into account, as well as profit goals. 

And then a lot of the processes are running on some of the most 
complex systems. And the range of solutions to enable these pro-
fessions can be quite complex – real-time trading, surveillance, 
ethical hacking, data privacy management… and the list goes on.

And finally, there are the nuanced relationships between the front, 
middle, and back office that need to be integrated into your audience 
map. Whether you are introducing a new system to the financial 
services marketplace or you are trying to get your employees on a 
new initiative, visual solutions can help get your audience onboard.
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Bold Ideas.

90%/10%

:14
Joel Wood – a respected and consistent 

voice for commercial brokerage industry  

offense

LASER-FOCUSED ADVOCACY.
defense.

unique appraches

to government

State Regulators:

50

Council Market Surveys 

cited in Moody’s, 

Bloomberg, Dow Jones,

Wall Street Journal,

industry trades and more.

Our walk to 

Capitol Hill.

(10 after two 
cups of coffee.)

35,000

24+ years

Lobbyists vying for

attention of Congress.

• Attract, retain & grow top talent

• Council Compensation Survey

• Pre-Employment Assessments

• Working Groups

• Leadership Workshops

1 in 4 attendees are 

CEOs or 

Presidents.

At Leadership 

Forums:

Private Meetings at ILF:

Private Meetings at EBLF:

of all premiums in the 

U.S. commercial 

marketplace

Member firms place

85% “   ”   

to Hill each week

25
to H

of CouncilPAC-supported 

candidates elected or re-elected.

invested in last two years to educate Hill.

$1,200,000

85% 1
VOICE.

NETWORK.

RESOURCE.

health care reform + surplus lines + compliance surveys =
Legal Time Spent:

965hrs/24=125 days
or $386,000

in U.S. premiums (2010).

placed by Council Members = GDP of 

South Carolina. (2010)

S.C.

$201 billion
$237 billion

Scholarships, $665,000 

Investing in the future.

22 Uncommon-tary videos. 

1 blooper reel (and it’s in a vault)

Only 1 broker-focused 

magazine:  Leader’s Edge

awards for excellenceFirms we represent: Market Leaders and

in revenues.

$10 Million+
M&A Landscape

Member firms acquired by other 

Council firms in last decade 76 

1,500
500

28 133

Tweets in 2012 

2,216 Followers  

1,000+ RTs

4,598

@#?*!

U.S. workers get 

employer-provided 

health care.

U.S. workers ge

175

Our broker space is growing.

-12.5%

Firm
s >10m

Firm
s <10m

+73%

10m

PennsylvaniaAVE
NW

128
Access to network

members in

countries,

4915
offices worldwide

40%

have a background 

in Insurance

of House Members will be 

new since 2010.

5% of 535 

SMART RESOURCES = 
HEALTHY FIRMS 

37,000

1 ILF App.

Pageviews.

THE COUNCIL
BY THE NUMBERS:

TIME SAVED IS
MONEY EARNED:

5
4

20 $900

$18,000

$500
$250
$150

saved by attending Council Forums 

days 
per 
Forum

meetings 
per day

mtgs.
avg.
cost per
trip

× +
×

=

visits

IMPORTANCE OF 
EDUCATION

minutes

established

1913
START

THE
COUNCIL.

million

MEMBERS OF CONGRESS

Who are you talking to? Who are you listening to?
INDUSTRY LEADERS. TOP-TIER FIRMS. FULL SPECTRUM OF THE MARKET PRESENT. 

ilf

LEADER’S EDGE

5 VISUAL SOLUTIONS
FOR FINANCIAL SERVICES

CASE STUDY: CIAB SHOWCASING THEIR MEMBERSHIP IN NUMBERS

Typically when any innovation in the financial services space is 
being considered – on the supplier or client side – there needs to be 
a level of understanding of how the solution works, as well as the 
value that will be delivered to each stakeholder.

Visual solutions can get you there.

1 MAKING THE FINANCIAL PROCESS

INTUITIVE
A pictogram that shows how each stakeholder 

uses the offering and receives value can 

quickly get your audience onboard.

2 MAKING THE FINANCIAL DATA

ACTIONABLE
By connecting your live database to dynamic 

data visualization, your users will know how to 

drive results.

$

3 PACKAGING THE CONCEPT TO GET

BUY-IN
If you are innovating on a new approach, 

ideation storyboards can get your team, man-

agement and clients on the same vision.

4 INCREASING CLIENT

SATISFACTION
If you are innovating on a new approach, 

ideation storyboards can get your team, 

management and clients on the same vision.

5 INCREASING THE

WOW FACTOR
Financial reporting can be dry and your solution 

steps can appear mundane…but a clever 

visualization of both can make your point.

CASE STUDY: IPC SHOWCASING A NEW TRADING PLATFORM

IS YOUR ORGANIZATION READY TO
MAKE THE COMPLEX MORE INTUITIVE
THROUGH VISUAL SOLUTIONS?

ABOUT THE AUTHOR

Stephen Gamble is the Founder and CEO of Frame Concepts, a 
visual solutions company that provides business-driven visual solu-
tion to enable understanding and engagement. Mr. Gamble has 
spent over 20 years on the client side, including IBM, Bear Stearns, 
Exxon and a host of innovative start-ups trying to engage the mar-
ketplace, its employees and management, as well as stakeholders. 
He formed Frame Concepts to provide visual-centric solutions for 
every business function and application. 

CASE STUDY: CREDIT UNIONS DRIVING DISTINCTION FROM BANKS

WANT TO KNOW WHAT FRAME CONCEPTS
CAN DO FOR YOUR BUSINESS?
REQUEST A DEMO TODAY!

Your one-on-one demo comes with a free, personalized 
consultation.  We’ll brainstorm with you and show you examples 
relevant to your specific business.  You’ll leave the consultation 
armed with ideas and strategies to begin engaging your
audience immediately!

frameconcepts.com/
request-a-demo
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